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EXPERIENCE

Our experience extends since 2007 in the Branding and visual
identities.

INNOVATION

We create integrated solutions through our services to
develop parties and build thier success.

EXCELLENCE

Inlight of the great competitionin the field of visual production,
and the openness of the local market, we were able to excel
in creating brand solutions, digital marketing and creative
design, we are always keen to provide Thoughtin art form.
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A leading experience agency that enhances the identity of enterprises

and supports their growth in the field of branding, visual identities and
digital marketing.
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Providing branding and digital marketing services in an
innovative way, according to a professional approach to achieve
the interests of enterprises, thus contributing to improving their
visibility.and digital marketing.
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COMPANY DESIGNS BRAND IDENTITY BRAND GUIDELINE BRAND SLOGAN BRAND STRATEGY
05 04 03 02 01

Itis the process of building the mental image of the entity and what the audience feels about your entity or product, and building
audience loyalty. To create a strong brand, we must focus on continuous development to build a brand different from competitors
through our brand services, and the most important services.
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It is one of the marketing departments of the organization that uses digital tools and channels to communicate with your customers
via social media platforms. Improving visibility on search engines, through electronic marketing campaigns and managing social
media platform accounts.
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In an adventure filled with rich flavors that captivate the senses.
Sula Chocolates crafts the finest cocoa beans and the purest natural
ingredients, presenting them in a luxurious and modern manner.

We worked on building the visual identity, drawing inspiration for the
logo from the shape of raw cocoa fruit, from which cocoa beans, as
we know them today, are extracted. With this design, we highlight the
quality of theingredients used inthe store, reflecting Sula’s commitment
to offering the best of nature to its customers. Additionally, the
packaging has been carefully designed to align with the store’s identity,
embodying the luxury and high quality of the products, and enhancing
the customer experience from the very first moment.
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Logo Design with Grid System: Logo for a
brand. when it comes to designing such an
important piece of your brand identity.
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The logo is carefully constructed and
visually  balanced.
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Ektefaa Association was established in 2008 as the primary reference for charitable and developmental
work information in the Kingdom of Saudi Arabia .

At Tanween, our creative team worked on developing the association’s logo. This involved an in-depth
research and study phase to understand the association’s vision, mission, and core values. We then held
brainstorming sessions to generate creative ideas that align with the association’s identity. The initial
designs emphasized simplicity and innovation to reflect the association’s professional and trustworthy
image. After thorough reviews and feedback from the association, the final design was chosen to
encapsulate the essence and mission of Ektefaa.
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COMPANY PROFILE © 2024

BRANDING

8592 d8gy20ll Liisdl UYL pauai 9 8 saie 8y «)lo OISy b degommal dsyli glugyS dS) b ass
a3l pelaily d el

ool 0 §ubond) dewoscailly diing il dussl i ol

&= ol_ouoog U.L'>|..\J| oUW _)_Q)S U_uJ)S.“ 61_19_0.)2 [CREE A1) (_,JO.A_U.UJ P—) u_n_)ls_w.” poual Lu_'>9J_uJ|
23)9 y 97 400y GuSmy apall psaaill Lie K 8y > djloll dalll &Sy il puwl o Jo3I 8y ol
dpenll sall Jds asaais st ciald s J) d8laPl dbluully d8UYL auiy SUT posis 6 sl
90 LS glwl oliams o laiiall Caylsig 6yl dypall ;oliallg by hslg ols ¥ Jasiy il

Josll 8 0y aillg 55920l gl pliill e yumg Mool duyzd jm Lo do)load| dolls|

Kreslo, a subsidiary of the Darak group of companies, specializes in designing high-quality wooden
furniture with elegantdesigns.

We conducted a comprehensive study at Tanween to understand the client’s needs and goals. We
then planned a marketing and design strategy to achieve these objectives.

For the logo design, we used a simplistic and abstract illustration of a chair icon, integrated with
the letter K" from the company’s name. This unique design reflects Kreslo's essence and vision
of offering elegant and simple furniture. Tanween also created the brand identity guide, including
colors, fonts, visual elements, and product packaging that aligns with the company’s identity.
This enhances the customer experience and showcases Kreslo's commitment to quality and
uniqueness.
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Letter (K) Chair Icon

Logo Design with Grid System: Logo for a brand.
when it comes to designing such an important piece
of your brand identity.

The logo is carefully constructed and visually
balanced.
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Sahala is the ideal solution for providing reliable and secure deferred
payment services and facilitating electronic payment transactions for
customers. The application operates under the umbrella of STC's InspireU
program, which aims to support entrepreneurs and startups in the
information and communications technology sector in the Kingdom.

Tanween's team crafted the logo and visual identity to resonate with the
targeted youth audience. The logo was designed to reflect the application’s
vision of providing security and trust in its transactions. Therefore, blue
was chosen as the primary color in the visual identity, symbolizing safety
and trust.
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Sahala App

is one of the strongly launched start-up applications. www.gosahala.com
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Iha'a is a local coffee roastery offering the finest coffee beans worldwide.

At Tanween, we worked on presenting lha'a Roastery in a way that aligns with the
company’s vision and identity. We conducted a comprehensive and detailed study of
the client to identify their needs and goals. Then, we planned the marketing and design
strategy accordingly. The logo was designed to reflect Iha'a’s authenticity and vision of
spreading coffee culture locally. We also created a brand identity guide that includes
colors, fonts, and other visual elements. During the product packaging design phase,
we drew inspiration for the packaging design of each product from its country of origin,
adding a unique and innovative touch to each item. These comprehensive services
ensure the distinction of the brand and the unification of its visual identity in every detail.
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Great coffee is inspiring, wheth
of the little, pure nuances of sr
the simplicity of a delicious, w.




Coffee simply cannot just be a commodity. It must have

meaning and the deeper we dive into this world, the more

alive it becomes.
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TAJINE

RESTAURANT ET CAFE
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At Tajine, fragrant and delicious spices harmonize in a unique traditional Amazigh dance,
where the restaurant offers a diverse array of colorful and flavorful dishes that take the
senses on an enjoyable journey through the enchanting corridors of Morocco for an
experience that blends authenticity with modernity.

After analyzing the brand personality and identifying the client’s objective, we drew
inspiration for the logo from traditional Amazigh symbols that merge art and heritage,
adding modern touches that convey comfort and luxury. We carefully selected the colors
to reflect the diversity of the dishes and the beauty of the spices, such as warm brown
and vibrant yellow, which reflect the heat of the Moroccan kitchen and its beautiful colors.
As for the visual identity, it was designed to blend traditional lines and ancient Moroccan
patternswithmoderntouches. We usedapattern of geometric motifsinspired by traditional
Moroccan tiles, adding golden touches to impart a sense of luxury and sophistication.
This logo and visual identity design innovation helps create a distinctive experience for
visitors, combining authenticity and luxury, highlighting Tajine Restaurant’s excellence in
providing an unforgettable Arabian and Eastern experience.
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Restaurant

Working hours 01:00 PM - 01:00 AM
Order Now - 920020000
www.tajine.com
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Hygiene is a part of Al Sindiyanah Holding Group, which specializes in
providing medical supplies to hospitals and clinics across the Kingdom,
enabling healthcare professionals to deliver services efficiently and safely
for patient comfort.

In its pursuit to enhance its visual identity and strengthen its market
presence to align with modern aspirations, we refreshed its logo by
creating a new concept, adjusting curves, and selecting colors that
reflect professionalism. They also developed a cohesive visual identity
encompassing all logo applications and product packaging designs
to ensure visual consistency and appeal, reflecting the company’s
commitment to quality and innovation.
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S O KO SOKON is a promise to the world, an online store that offers a variety of authentic

oriental perfumes and special modern perfumes. In Tanween, after studying

the goals and targets of the project, we developed a logo and visual identity

ou C| that is characterized by smoothness, simplicity and strong visibility. In addition

to designing a product packaging that expresses luxury and provides a high-
end user experience.
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In an adventure filled with rich flavors that captivate the senses, Sula Chocolates crafts
the finest cocoa beans and the purest natural ingredients, presenting them in a luxurious
and modern manner.

We worked on building the visual identity, drawing inspiration for the logo from the shape
of raw cocoa fruit, from which cocoa beans, as we know them today, are extracted. With
this design, we highlight the quality of the ingredients used in the store, reflecting Sula’s
commitment to offering the best of nature to its customers. Additionally, the packaging
has been carefully designed to align with the store’s identity, embodying the luxury and
high quality of the products, and enhancing the customer experience from the very first
moment.
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The municipal council is financially and administratively independent, and
organizationally linked to the Ministry of Municipal and Rural Affairs and Housing.
Our creative team held several analytical and evaluative sessions to assess the
previous identity.

We collected information from workshops and responses from the survey,
drawing inspiration from the public’s opinions to design the new logo in alignment
with the council’'s new directions. The inspiration for the logo design came from
the identity of the city of Jeddah, which is reflected in its unique architecture
and distinctive landmarks, such as the Rawashin and the King Fahd Fountain,
commonly known as the “Jeddah Fountain.”
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